
Designing 
pages that 
deliver results 
Getting the most out of 
ReadyMembership



Creative Director

Luke Holderness
Luke has extensive experience in building teams to 
create and design better websites, resulting in 
products that have a positive impact for both the 
organisations and their users. Luke is a champion of 
user experience, personalisation and simpler 
business processes with 18 years experience in the 
membership sector.



What we’ll cover

High Value Pages

Tips to create your 
own

Key components Inspiration



High Value Pages



Knowing your high value pages
● What is a high value page?
● How to identify your high value pages?
● Why are they important?



Key Components of 
Successful Pages



Building blocks for pages that convert

Clear value proposition

Social proof

Effective headings

Use of repetition

One page, one purpose

Design techniques



Defining your value proposition 
Use the most prominent area of the page to explain just that: your Member Value Proposition (MVP). 
To make sure your MVP is as persuasive as it can be, consider:

● Using a compelling headline that describes your Unique Selling Proposition
● Supporting the headline with a short paragraph that details what you offer, who you’re 

offering it to, and why it’s valuable
● Adding a powerful image that strengthens your message
● Finishing with an eye catching Call to Action (CTA)



Effective Headings
● Heading 1 optimal character length 20-70
● Only one H1 per page, use full range of headings in order. Shouldn't need to go beyond H4 

unless very long/technical content
● Employ Strong Verbs, Verbs bring action to any sentence or phrase.
● Bonus Accessibility and SEO benefits



One page, one purpose 
● Try to limit yourself to promoting one purpose on a given page
● Mixing key messages can dilute your MVP and distract readers
● Avoid common distractions



Social proof
● Customer grids
● Testimonials
● Trustpilot Score
● Video interviews 



Drive home your message through 
repetition
● Use repetition
● Don't be shy to repeat your CTA, it should always be visible on screen
● Top and tail the page with your CTA at the very least
● Experiment with variations of your MVP messaging to see what works best.
● Use repetition



Design techniques

● Use encapsulation to draw your users’ attention to the most important areas of your page
● Use colour and contrasts to give your CTA standout
● Guide your users’ attention towards a focal point - your key message or CTA - by using 

direction cues
● The use of white space around an area of importance will allow the eye to focus on it.



Get inspiration 



Xero
Accounting software SAAS model.

View example 

https://www.xero.com/uk/try-now/accounting-software-1/?gad=1&gclid=CjwKCAjw69moBhBgEiwAUFCx2NJrVgCqVRxgx1qqXWC9qSWuy58GRn6tgePTImzQmTrX50wYTmZ7OhoC4O8QAvD_BwE&gclsrc=aw.ds


Masterclass
Online lessons and classes from very 
well know instructors. 

View example 

https://www.masterclass.com/?campaignid=16376419640&adgroupid=139428061891&adid=660309087772&utm_term=masterclass&utm_campaign=%5BMC%5C+%7C+Search+%7C+Brand+%7C+SKC_EM+%7C+ROW+%7C+EN+%7C+MAX+%7C+EG%7CPP+%7C+BRD+%7C+ROW&utm_source=google&utm_medium=cpc&utm_content=660309087772&hsa_acc=9801000675&hsa_cam=16376419640&hsa_grp=139428061891&hsa_ad=660309087772&hsa_src=g&hsa_tgt=kwd-66880027&hsa_kw=masterclass&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gclid=CjwKCAjw69moBhBgEiwAUFCx2JtnH-FbOjgyUQ-vfKTv_vyUinVvtEKKO49gm78BLB0C_Zg8uIys5RoCb_EQAvD_BwE


DisneyPlus
Online entertainment and 
streaming service

View example 

https://www.disneyplus.com/en-gb


SkillShare
Online learning from creative experts

View example 

https://join.skillshare.com/learn/?coupon=GOOGEN30DAYSFREE&utm_source=Google&utm_medium=paidsearch&utm_campaign=Croud_Search_Google_UK_UK_EN_BOF_Brand_OLD&utm_term=skillshare&matchtype=e&locale=en&matchtype=e&locale=en&utm_medium=ppc&utm_source=google_adwords&utm_term=skillshare&utm_campaign=Croud_Search_Google_UK_UK_EN_BOF_Brand_OLD&hsa_acc=8019392003&hsa_cam=12705157818&hsa_grp=118936133965&hsa_ad=617815578870&hsa_src=g&hsa_tgt=kwd-24701513653&hsa_kw=skillshare&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gclid=CjwKCAjw69moBhBgEiwAUFCx2FDKxSJKAHNpmQzTfmSnXzXizrrqNFfaT4xI5Zwxm69hxKA3vFhlkRoCy8wQAvD_BwE


Udemy
Wide ranging low cost online courses

View example 

https://www.udemy.com/?utm_source=adwords-brand&utm_medium=udemyads&utm_campaign=Brand-Udemy_la.EN_cc.UK_dev&utm_term=_._ag_136625441456_._ad_595700622930_._de_c_._dm__._pl__._ti_kwd-296956216253_._li_9046004_._pd__._&utm_term=_._pd__._kw_udemy_._&matchtype=b&gclid=CjwKCAjw69moBhBgEiwAUFCx2PBWg4_qejJ1j4lBcT8j-A50zAT1edieTONUch7NOztqOeT55ZPSMBoCJNwQAvD_BwE


Checklist
● Value proposition
● Effective headings
● One page, one purpose
● Social proof

● Driving home your message through 
repetition

● Use design techniques to focus 
attention



Building your 
own



Example 1 
● Landing pages 
● Use full width setting 
● Sections to add areas of interest
● Two column widget
● Sponsors widget for logos

https://demo.readymembership.com/client-day-demo-pages/example-landing-page.html 

https://demo.readymembership.com/client-day-demo-pages/example-landing-page.html


Example 2 
● Landing pages 
● Use full width setting 
● Sections to add areas of interest
● Expandable panels
● Video
● Inline forms
● Stats 
● Announcements 

https://demo.readymembership.com/client-day-demo-pages/example-landing-page-2.ht
ml 

https://demo.readymembership.com/client-day-demo-pages/example-landing-page-2.html
https://demo.readymembership.com/client-day-demo-pages/example-landing-page-2.html


Resource page 
● Content library to manage sidewide CTAs
● Global settings and inline
● Rules to personalise

https://demo.readymembership.com/resource/digital
-platform-guide.html 

https://demo.readymembership.com/resource/digital-platform-guide.html
https://demo.readymembership.com/resource/digital-platform-guide.html


Custom widgets - Creating urgency / scarcity  



Thank you
Any questions?


